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Australian children are encountering 
fossil fuel industry-funded programs in 
many of the institutions they trust and 
interact with every day.

260+
More than 260 publicly 
documented programs.

EXECUTIVE SUMMARY

This investigation identified approximately 260+ publicly 
documented programs,1 partnerships, sponsorships and 
other initiatives through which major fossil fuel companies 
- including Woodside, Shell, Chevron, Santos, BHP and 
Glencore - as well as fossil fuel industry-funded education 
bodies, industry associations and partner organisations, 
engage with Australian children and young people. 

These activities span schools, early childhood settings, 
museums, science centres, sporting clubs, teacher 
professional development, scholarships, STEM initiatives 
and career pathway programs.

Together, they create an invasive fossil fuel industry 
presence in environments that help shape children’s 
learning, aspirations and understanding of the world.

Campaign associated with Glencore’s “Advancing Everyday Life” advertising campaign launched in June 2022.
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https://www.brotherandco.com/work/glencore-advertising-campaign/


While comprehensive funding data 
remains unavailable, the scale of 
investment identified through publicly 
available sources is substantial. 

EXECUTIVE SUMMARY

$12m
BHP
2025-2028

“�$12 million investment by BHP over four years to enhance 
education services and improve education outcomes in 
public schools in the Pilbara.”

SOURCE: WA Government press release

$1.1m
Chevron
2023-2025

“�The partnership will deliver an additional $1.1million in 
funding to continue the initiative, extending Chevron 
Australia’s ongoing support for programs at Onslow School 
sin ce 2009.”

SOURCE: WA Government press release

$380k
Glencore
2024

”�In 2024, Glencore Coal’s Junior Sports Development 
Program helped provide additional funding to 68 junior 
sports organisations and injected over $380,000 into 
regional New South Wales and Queensland communities.”
SOURCE: Glencore report

$10.25m
Shell
2015-2025

“Since 2015, Shell has contributed more than $10.25 million 
to Queensland Museum, funding children’s education 
programs such as Fossil Finders, Water Matters, and  
Future Makers.”
SOURCE: Queensland Museum website

$10.8m
BHP
2022-2027

BHP has paid $10.8m toward STEM Together, a CSIRO-led 
project to create a more inclusive STEM ecosystem and 
workforce.

SOURCE: BHP Foundation report

$20m
Woodside
2025

“�The state government has contributed $73 million in 
upgrades, with works beginning in 2023, and last year,  
an extra $20 million was added by Woodside.”

SOURCE:  ABC News

$54.53m $54.53 million across  
just six programs. 

This figure should be treated as a 
minimum estimate rather than a 
complete accounting3.

Across just six illustrative programs 
and partnerships, fossil fuel companies 
have publicly disclosed more than  
$54.5 million in funding directed towards 
schools, educational institutions and 
child-centred initiatives.2
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https://www.wa.gov.au/government/media-statements/Cook%20Labor%20Government/Multi-million-dollar-boost-to-extend-BHP-education-partnership-in-the-Pilbara-20250205
https://www.wa.gov.au/government/media-statements/Cook%20Labor%20Government/Expanded-education-partnership-supports-Onslow-school-students-20230816
https://www.glencore.com.au/dam/jcr:cd37f378-d572-44eb-8d2b-5093c7ee6bff/GCA%20Community%20Investment%202024%20FINAL.pdf#Community%20Investment%20Program
https://commsdeclare.org/2025/12/08/shell-funded-school-materials-downplay-fossil-fuels-role-in-climate-change-report-finds/
https://assets.contentstack.io/v3/assets/bltdab1ff5a32c89a3e/blt0590fe912e2c1c12/68db27cc5107d9993fd32098/BHP_Foundation_Annual_Report_FY25_AUSTRALIA_AUD.pdf
https://www.abc.net.au/news/2026-02-06/roebourne-school-low-attendance-lands-93-million-rebuild/106232702


Australia currently has:
     •   �no dedicated oversight mechanism for industry 

partnerships in child-centred settings;

     •   �no consistent transparency requirements for 
sponsorship arrangements involving schools,  
museums or youth programs; and

     •   �limited visibility into the cumulative exposure children 
may experience across multiple institutions and 
programs.

These governance gaps make it difficult for parents, 
educators, policymakers and the public to assess the scale, 
nature and impact of fossil fuel industry engagement, or 
any corporate actor,  with children and young people.

The report therefore recommends a ban on fossil fuel 
ads and sponsorships, and the establishment of a 
Parliamentary Inquiry into fossil fuel industry engagement 
in child-centred institutions and settings.

The investigation identified  
several recurring patterns.

Fossil fuel companies are engaging with children 
and young people across multiple stages of 
life, from early childhood through to workforce 
development and employment pathways.

Some educational programs and materials 
reviewed for this report presented climate impacts 
while giving limited attention to the role of fossil 
fuel production in driving those impacts. In several 
cases, climate change was framed primarily 
through adaptation, technological responses 
or individual behaviour, with comparatively 
less attention given to fossil fuel systems and 
emissions.

Many of these activities operate with limited 
transparency and oversight.

1.

2.

3.

Such an inquiry could provide the first 
comprehensive national examination of:
     •   �the scale and nature of fossil fuel industry engagement 

with children and young people;

     •   �whether additional safeguards are required to protect 
educational integrity, institutional independence and the 
public interest, and

     •   �Future economic pathways to ensure unbiased,  
science-based education.

This report should be understood as a 
starting point, not a final accounting.
The programs documented here are those that could be 
identified through publicly available information. They reveal  
a significant and largely unexamined area of public policy,  
one that warrants parliamentary scrutiny.

Australian children deserve institutions that are transparent, 
accountable and worthy of the trust placed in them. 
Parliament should determine whether existing  
arrangements meet that standard.

Many sponsorship arrangements, educational 
partnerships and community programs provide little or no 
public information about funding levels, program reach, 
educational content or the extent of industry involvement.

This report does not argue that schools, teachers, 
museums, sporting clubs or community organisations 
are acting improperly by accepting support. Many of 
the institutions identified are operating under genuine 
financial pressure and are providing valuable services to 
children and families.

What safeguards should exist 
when coal, oil and gas companies 
become embedded in institutions 
that children and young people are 
taught to trust?

Instead, this report asks a different question:

EXECUTIVE SUMMARY
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This report examines a different and largely unexamined 
form of potential influence: fossil fuel industry engagement 
with children and young people through the institutions that 
help shape their lives.

Across Australia and the region, fossil fuel companies and 
industry-linked organisations support, sponsor or participate 
in programs operating within schools, museums, science 
centres, early childhood settings, sporting clubs, STEM 
initiatives, teacher professional development, scholarship 
programs and career pathways.

What these environments share is not simply proximity to 
children, but deep – and often hard-earned – institutional 
trust.

They are places associated with learning, care, aspiration, 
safety and belonging, where children develop social norms, 
build relationships with authority and expertise, and begin 
forming understandings about science, society and their 
future roles within community and economic life.

That trust is one of the most valuable assets any institution 
can possess. It is why parents send their children to schools, 
museums and sporting clubs with confidence. It is why 
young people look to teachers, educators and community 
leaders for guidance. And it is why influence within these 
settings carries particular significance.

Many of the organisations identified in this report provide 
valuable services to children and families. Many also operate 
under genuine financial pressure, particularly in regional 
communities where public funding may be limited and 
corporate partnerships can provide important support for 
educational programs, community infrastructure and youth 
services.

INTRODUCTION

Public concern about corporate  
influence has traditionally focused  
on lobbying, political donations,  
advertising and public communications.

This report does not suggest that schools, teachers, 
museums, sporting clubs or community organisations are 
acting improperly in accepting that support.

It does, however, ask whether sufficient safeguards exist 
when industries whose commercial interests depend on 
continued fossil fuel production become embedded within 
institutions that children and young people are taught to 
trust.

Some of these programs involve visible branding and 
sponsorship. Others operate through educational resources, 
teacher training, museum partnerships, STEM initiatives and 
long-term institutional relationships. Collectively, they create 
opportunities for fossil fuel companies to build familiarity, 
legitimacy and influence through third party institutions.

The report identifies examples of industry involvement in 
educational materials, teacher professional development, 
community partnerships, sporting sponsorships and career 
pathway programs. It also identifies significant gaps in 
transparency, oversight and public accountability.

The central argument of this report is simple: when 
industries whose products are harming us become 
embedded within trusted child-centred institutions, that 
relationship warrants scrutiny.

Parliament should determine whether existing safeguards 
are sufficient, whether greater transparency is required, 
and whether the interests of children are being adequately 
protected within the institutions they are taught to trust.

That is why this report calls for a Parliamentary  
Inquiry into fossil fuel industry engagement  

in child-centred institutions.
5



WHY 
CHILDREN’S 
EXPOSURE 
REQUIRES 
SPECIAL 
CONSIDERATION

PA
RT
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N

E

Children participating in an educational activity alongside a Glencore employee wearing company-branded workwear. The photograph prominently  
features Glencore branding and was published by the company on its Community webpage. Source: Glencore Coal, Community webpage
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Australian governments, regulators and industry 
codes have long treated children as requiring 
additional protections from commercial influence. 
These safeguards reflect a broader recognition 
that children are not simply smaller adults. They 
are still developing the cognitive skills needed to 
recognise persuasive intent, evaluate information 
sources and identify conflicts of interest.

Research suggests that vulnerability to 
persuasive messaging extends throughout 
childhood. Research reviewed by the American 
Psychological Association found that children 
under approximately eight years of age typically 
lack the cognitive capacity to recognise 
and effectively defend themselves against 
commercial persuasion4, and that vulnerability 
to commercial influence may persist throughout 
childhood and adolescence. A study involving 594 
Australian children found that while most children 
aged 11–12 could recognise that advertisements 
were intended to sell products, only around 40 
per cent demonstrated an understanding of 
advertising’s persuasive intent5. The researchers 
concluded that children’s vulnerability to 
advertising may continue much longer than 
previously assumed.

Importantly, vulnerability changes as children 
grow older rather than disappearing altogether. 
While younger children may struggle to recognise 
persuasive intent, adolescents are navigating a 
period of identity formation in which they develop 
views about careers, community, authority, 
science and their future role in society. Research 
suggests that influence during this period often 
operates less through direct persuasion and more 
through the shaping of aspirations, social norms, 
values and perceptions of trusted institutions6.

These findings are particularly relevant to the 
activities documented in this report because 
many do not present as advertising in any 
conventional sense. 

Instead, they occur through schools, museums, 
science centres, sporting clubs, early childhood 
services, educational resources and youth 
programs — institutions that parents trust and 
children are taught to regard as authoritative 
sources of knowledge, care and guidance.

These are all places of trust,  
where advertising may not present 
like advertising at all.

This distinction matters. A child may recognise 
that a television commercial is trying to sell 
them something. They are far less likely to view 
information provided by a teacher, museum 
educator, sporting coach or educational 
institution through the same lens. Research 
suggests that when commercial messages 
are embedded within trusted content and 
environments, children may find them even more 
difficult to recognise and critically evaluate than 
traditional forms of advertising.

Any potential harm is therefore not limited to 
brand recognition. It includes the possibility that 
children develop an incomplete understanding 
of climate change, its causes and its solutions 
through institutions they have little reason to 
doubt. When commercial interests become 
embedded within trusted educational and 
developmental environments, children may 
be exposed to selective framing, omissions or 
industry-preferred narratives without recognising 
them as forms of influence.

This concern is particularly significant because 
today’s children will live longest with the 
worsening consequences of climate change. 
Their understanding of the problem, its 
causes and its solutions should be shaped by 
independent, evidence-based education rather 
than by organisations with a commercial interest 
in the continued production and use of fossil fuels.

Children wearing Bravus-branded hats during a community activity. The image prominently features Bravus Mining and  
Resources branding and was published by the company on its Community Partnerships promotional webpage.  
Source: Bravus Mining and Resources, Community Partnerships,  bravusmining.com.au
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Historical Precedents: Why Children’s  
Exposure Receives Special Scrutiny.
Australian public policy has long recognised that children and 
young people require additional protection from commercial 
influence.

Over time, governments have introduced restrictions 
on industries such as tobacco, gambling and alcohol 
where evidence showed that repeated exposure through 
advertising, sponsorship and trusted community settings 
could shape attitudes, behaviours and social norms. These 
reforms recognised that influence does not operate 
solely through direct advertising. It can also occur through 
sponsorships, partnerships and repeated association with 
activities that children value and trust.

The fossil fuel industry is not identical to these industries, 
and this report does not suggest that the same regulatory 
response should automatically apply. However, the principle 
remains relevant: where industries associated with 
significant public harm become embedded within child-
centred institutions, governments have a responsibility to 
examine whether appropriate safeguards, transparency and 
oversight arrangements are in place.

For many children, particularly those growing up in 
regions connected to coal, oil or gas  extraction, industry 
engagement may occur across multiple stages of life. A child 
may encounter a fossil fuel company through an early learning 
centre, a museum program, a sporting club, a classroom 
resource, a STEM activity or a scholarship opportunity. Later, 
they may encounter industry-linked careers education, 
workforce pathway programs and employment initiatives. 

Pathways of Influence.

Students wearing BHP-branded high-visibility clothing. The image prominently displays BHP branding and was published on the BHP Pilbara  
Education Partnership website in a promotional article showcasing student exposure to BHP operations and career pathways.  
Source: BHP Pilbara Education Partnership, “BHP Site Tour Inspires Success Students”, 20 March 2023.

Viewed individually, many of these programs may appear 
limited in scope. Viewed collectively, they reveal an extensive 
industry presence across the environments in which children 
learn, play and grow. For marketers, they are what would be 
described as an “acquisition channel”, creating favourability 
and consideration through multiple touch points.

This matters because the institutions involved are trusted. 
Schools, museums, sporting clubs and youth programs are 
not simply places where information is delivered. They are 
places where children develop relationships with authority, 
expertise and community, and where they begin forming 
ideas about society and their place within it.
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The Scale and Visibility of Fossil Fuel 
Industry Engagement in Australia today.

260+
More than 260 programs, partnerships, sponsorships 
and initiatives were identified through this 
investigation. Many of these activities span multiple 
states and territories, demonstrating the national 
reach of fossil fuel industry engagement with children, 
families and educational institutions. Programs are 
listed in every jurisdiction where they operate.

71

22

47

17

49

53

30

Santos

Chevron

Woodside

Shell

BHP

Industry wide & 
multi-company

Glencore

Based on publicly available material, approximately 260+ 
fossil fuel industry-linked programs and partnerships 
connected to children, schools, youth programs or 
educational settings were identified across Australia.

Importantly, this figure is not exhaustive. Throughout 
the investigation, several dozen additional programs, 
sponsorships and partnerships were identified where 
children and young people may also be exposed to fossil 
fuel industry branding, educational influence or institutional 
presence, but where insufficient publicly available 
information existed to confidently quantify funding levels, 
program reach or partnership arrangements. In these 
cases, the absence of comprehensive, publicly accessible 
documentation made it difficult to determine the scale of 
industry involvement, the number of children reached, the 
nature of educational content provided or the governance 
arrangements underpinning these relationships.

Besides these, there are undoubtedly many more programs 
– that our investigation was entirely unable to uncover.

The programs documented throughout this report cannot 
be understood not as a comprehensive national account 
of the problem. Instead, this should be thought of as a 
sample of a much broader ecosystem of fossil fuel industry 
engagement within child- centred settings.

Additionally, fossil fuel companies routinely publish images of 
their employees engaging with children in educational and 
community settings, often in branded merchandise, on their 
own websites and promotional materials. These images 
are a visible expression of fossil fuel companies’ community 
engagement programs and their efforts to build social 
licence through those programs. This report includes images 
drawn from those company-published sources as direct 
evidence of that practice.
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These programs are not spread evenly across the country. 
While some are national, fossil fuel industry engagement 
appears particularly concentrated within regions closely 
connected to extraction, processing and industrial 
operations, including the Pilbara, the Kimberley, Gladstone, 
the Western Downs, the Hunter, the Cooper Basin and parts 
of the Northern Territory.

Marker type:      School        Event        University or TAFE        Venue

Over time, this repeated 
presence will contribute to 
forms of familiarity, legitimacy 
and reputational normalisation 
that existing governance 
systems are poorly equipped 
to recognise or assess.
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EARLY CHILDHOOD, 
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INSTITUTIONAL 
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Early childhood settings are commonly associated 
with care, development, safety and wellbeing 
during formative years. 

Chilcare partnerships

School readiness partnerships

Parenting and family support programs

Educator capacity building

Early learning infrastructure

Among the examples identified through this investigation 
are programs and activities associated with the fossil 
fuel industry that are directed towards, or designed for 
participation by, pre-school-aged children

These engagements occur through:

BHP, one of the world’s largest mining companies, operates 
a Pilbara Education Partnership with a “cradle-to-career” 
model extending from early childhood through schooling and 
workforce pathways.7 Early childhood investments are linked 
not only to developmental outcomes, but also to workforce 
participation and employee retention within regional 
extraction communities. BHP’s Pilbara operations mainly 
involve iron ore but the company mines metallurgical coal in 
Queensland.

Funding from Shell QGC, Shell’s Queensland gas business, 
has supported childcare and community infrastructure 
in regions directly connected to gas operations, including 
street signage outside of kindergartens and family services. 

Viewed collectively, these initiatives suggest that corporate 
engagement operates not simply through advertising, but 
through long-term integration into trusted developmental 
environments associated with children’s wellbeing and 
community life. 

Still image from a 2019 Shell QGC video describing how the Miles C&K Kindergarten used funding from the Shell QGC Communities Fund  
to install a new LED sign. The image features Shell QGC branding and was published by the company as part of its promotional communications.  
Source:  Shell QGC video (2019).

12

https://www.youtube.com/watch?v=PMI0H5C4I2E


CURRICULUM-
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SELECTIVE CLIMATE 
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Our investigation identified numerous 
examples of Australian coal and gas 
producers and related organisations 
funding and participating in resources, 
programs and activities.

Across a number of the educational resources, some recurring themes 
and framing approaches were identified. These included the selective 
presentation of climate-related information; limited discussion of the 
contribution of fossil fuel extraction and combustion to climate change; 
a strong emphasis on adaptation, future technological solutions or 
individual actions; and the portrayal of fossil fuel companies as scientific 
educational partners. The significance and interpretation of these 
patterns may vary between programs and readers.

A 2020 peer-reviewed study 
published in Environmental 
Education Research8 
examined fossil fuel  
industry-linked educational 
initiatives in Canada. 

It found that many programs framed climate change 
primarily through individual behaviour, consumer 
responsibility, technological adaptation and incremental 
environmental management responses. At the same 
time, these programs minimised discussion of fossil fuel 
production systems, industry influence, structural transition 
requirements and the political dimensions of climate change.

The study argued that these forms of educational 
engagement may narrow how students understand climate 
solutions by encouraging young people to conceptualise 
climate change primarily through personal behavioural 
choices and technological optimisation rather than broader 
systems-level transformation.

Viewed alongside the Australian examples documented 
throughout this investigation, these findings suggest 
that curriculum-adjacent fossil fuel industry engagement 
may influence not only what children learn about climate 
change, but also how they are encouraged to understand 
responsibility, agency and possible responses to 
environmental crises.
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The Queensland Museum–Shell QGC 
partnership provides an example.

$10m

Contributed to Queensland 
Museum programs

Since 2015, Shell’s QGC gas business has contributed more 
than $10 million to Queensland Museum programs9 including 
children’s educational initiatives and classroom resources 
distributed under the Museum’s authority. QGC produces 
unconventional gas from Queensland’s Surat and Bowen 
Basins for export through one of three liquefied gas terminals 
in Gladstone.

Importantly, the concern is not that Queensland Museum 
staff, educators or participating schools are acting 
improperly in using these materials. Rather, the partnership 
raises broader governance questions regarding sponsorship 
transparency, institutional independence, educational 
oversight, and whether sufficient safeguards currently  
exist where fossil fuel companies are involved in  
educational environments.

Community members protesting outside Queensland Museum - May 2026. Supplied.
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Shell QGC-branded FutureMakers materials previously hosted on the 
Queensland Museum website included an activity inviting students to 
‘design their own carbon capture and storage technology.

Across multiple Shell-branded Queensland Museum 
educational resources, students were introduced to 
important concepts relating to climate change and 
environmental systems. This included ocean acidification, 
biodiversity decline, extreme weather events, ecosystem 
disruption and broader climate impacts. Many of the 
materials were visually sophisticated,  
curriculum-aligned and framed through inquiry-based STEM 
learning approaches designed to engage children with 
contemporary environmental challenges.

For example, a Shell-sponsored resource addressing ocean 
acidification explaining the chemistry of carbon dioxide 
absorption in marine environments omits the question 
of where that carbon dioxide came from. Other activities 
encouraged students to design industry-preferred 
technological responses such as carbon capture and storage 
systems. Less attention was given to fossil fuel phase-out 
pathways, emissions reduction strategies or the broader 
political and economic dimensions of energy transition10.

Viewed collectively, these materials may produce what could 
be described as a form of selective blindness to the climate 
crisis and its causes.

After the release of a Comms Declare report in December 
202511, the educational materials discussed above were 
removed from the Queensland Museum website pending  
a review.

CASE STUDY

Queensland Museum’s  
Shell-sponsored Climate Content.

However, across the materials reviewed, climate change had 
been frequently presented in ways that gave little attention 
to the role that fossil fuel production and use plays in driving 
those impacts.
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An AusEarthEd educational resource The Carbon Cycle and You, displaying Woodside branding alongside 
earth science and climate education content. Source -ausearthed.blogspot.com

A review of educational resources carrying Woodside 
branding identified examples in which climate change is 
discussed without clearly identifying fossil fuel combustion 
as the primary driver of contemporary warming.

For example, one Woodside educational resource explains 
that “while we often think that greenhouse gas emissions 
are only from industrial activities, we all contribute to the 
global carbon footprint,”12 directing children at length to 
consider their contribution to warming by how they get to 
school. Despite this deep dive into the personal responsibility 
of minors in relation to the climate crisis, the same resource 
does not mention that the increase is primarily driven by the 
production and use of coal, oil and gas. The resource goes on 
to present carbon offsets – an approach that remains the 
subject of significant debate – as a key mechanism through 
which emissions can be compensated for or balanced.

These examples may be viewed differently when considered 
alongside the nature and scale of Woodside’s core business 
activities. Woodside has received approval to continue 
operating the North West Shelf gas export project until 
2070. While the lesson ‘The Carbon Cycle and You’, presents 
a graph suggesting that average emissions from personal 
transport are approximately 170 grams CO2-e per person, 
per kilometre13, Woodside’s North West Shelf extension has 
been estimated to generate around 90 million tonnes of 
greenhouse gas emissions annually.14

CASE STUDY

Educational materials
carrying Woodside branding.
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TEACHING THE TEACHERS 

Teacher Professional Development  
and Industry-Linked Educational Providers.

Teacher professional development occupies a uniquely 
influential position within education systems. Ideas, 
resources and framing introduced through teacher learning 
environments may subsequently reach thousands of 
students across multiple schools and classrooms over  
many years.

In some jurisdictions, teachers must participate in 
professional development. For example, teachers maintaining 
accreditation in New South Wales are required to complete 
100 hours of professional development every five years15. 
Recognised professional development providers occupy 
a privileged position within the education system, with 
teachers required to regularly engage with approved external 
organisations as part of their professional obligations.

The involvement of industry-funded organisations in 
teacher professional development raises questions about 
transparency, governance and oversight arrangements.

For example, based on publicly available materials the 
NSW Education Standards Authority (NESA) recognised 
professional development provider declaration process 
appears  to rely primarily on teacher education providers 
voluntarily self-declaring any external funds16. 

NSW Education Standards Authority 

NESA recognised PD provider declaration Page 1 of 2

NESA recognised PD provider
declaration
PD providers complete this declaration to be placed on the NESA recognised PD provider list. 

Provider details 
Provider name:

Australian 
Business Number 

(ABN):

Entity name (legal 
or holder name for 

ABN:
Provider name to
be displayed on
recognised PD

provider list: 

Phone:

Website:

Highest responsible officer 
The highest responsible officer (HRO) is the most senior person within the organisation. 

▪ For not-for-profit organisations, the HRO may be the Chairperson/President of the
Board/Committee.

▪ For commercial organisations, the HRO may be the Chief Executive Officer.

Name:

Title:

Phone:

Email:

NESA number (if 
applicable):

NESA recognised PD provider declaration Page 22 of 2 

Declaration
As the HRO, I declare:

1. the provider will notify NESA of any change to the HRO. yes no

2. the provider will notify NESA of any significant change to the legal entity or status of
the organisation.

yes no

3. the provider will maintain current insurance cover to conduct PD activities, including,
but not limited to Public Liability Insurance.

yes no

yes no4. the provider will deliver at least one active course that aligns to The Australian
Professional Standards for Teachers to remain on the recognised PD provider list.

5. I have been convicted with an offence, including an offence in relation to children,
dishonesty or violence.

If yes, please provide details of the offence:

yes no

As the HRO, I acknowledge that:

1. a course may be referred to an expert priority area panel in the event of complaints
or identified risk; and that the panel may recommend that the provider be
removed from the recognised PD provider list.

yes no

2. previously accredited PD courses can be advertised for the accredited period only.
The NESA promotional text will be removed after the course’s current accreditation
ends.

yes no

3. the provider can advertise their recognised PD provider status only if they are on the
recognised PD provider list.

yes no

yes no4. if the provider fails to comply with any of the above requirements, the provider may
be removed from the recognised PD provider list at any time.

Declaration made for:

Provider name

HRO name

HRO signature 

After you have completed this declaration, email to pd@nesa.nsw.edu.au to submit.

You will receive an email confirming receipt of your declaration within 2 business days. 

NESA recognised PD provider declaration
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Teacher Earth Science Education Programme Ltd (TESEP) is a registered 
charity that delivers accredited teacher professional development, educational 
resources, classroom incursions and curriculum-linked earth and environmental 
science programs for schools across Australia. In some jurisdictions, including in 
New South Wales, TESEP courses contribute to recognised teacher professional 
learning requirements. 

TESEP has publicly listed financial partnerships with major coal and energy 
companies such as Glencore Coal, Yancoal, Bengalla Mining Company, MACH 
Energy and EnergyAustralia, alongside a broader range of mining, exploration and 
geoscience organisations17.  

In addition to delivering programs directly to students, TESEP’s professional 
development programs provide a range of incentives for teacher participation.

CASE STUDY

Teacher Earth Science  
Education Programme (TESEP).

Extracts from a 2012 TESEP publication 
‘Professional Development Workshops for 
Teachers’ (promotional brochure)

Excerpt from a TESEP teacher professional development workshop brochure outlining participant benefits, including accredited professional learning hours, 
accommodation, travel support, field trips and curriculum resources. Source: Teacher Earth Science Education Programme (TESEP), Professional Development 
Workshops for Teachers promotional brochure.

Promotional materials reviewed for this investigation indicate 
that participation was either free or available for a nominal 
non-refundable registration fee (for example, $55 for some 
workshops)18. Materials and approaches introduced through 
professional development may subsequently be used across 
multiple classrooms and student cohorts over time.

From its earliest years, TESEP explicitly described its work 
in terms of educational multipliers. A 2008 article published 
in PESA News, the magazine of the Petroleum Exploration 
Society of Australia, stated that TESEP aimed to train up to 
500 teachers, producing a “flow-on effect” reaching tens of 
thousands of students over the following five years19.

Between 2008 and 2012, TESEP reported having trained more 
than 1,100 teachers20. TESEP later projected that its programs 
could have 420,000 one-off student impacts and reach 
up to 2.1 million Australian students over five years21. The 2.1 
million students figure is based on TESEP’s own estimates of 
downstream reach and should be understood as projections 
rather than measures of direct participation.

Educational materials produced by TESEP included content 
addressing the future of coal and emissions-reduction 
technologies. TESEP’s Greening Coal materials appeared 
in both its teacher professional development program and 
its educational resources. The professional development 
session examined technologies including carbon capture 
and storage, coal gasification, oxy-fuel combustion and 
geosequestration22. A corresponding classroom resource 
stated that while “burning coal produces CO2, a significant 
greenhouse gas”, “carbon capture and storage technologies 
can reduce emissions and allow coal to provide power 

well into the future”23. The resource further stated that 
technologies such as oxy-firing “reduce emissions as power 
is being produced”. Elsewhere, the resource noted that 
“climate does change over time and life on Earth has ridden 
the ups and downs of climate change accordingly”24.

This report does not seek to determine whether TESEP’s 
educational programs or resources were educationally 
appropriate or inappropriate, nor does it make findings 
about the intentions, conduct or integrity of TESEP, its staff, 
participating educators, sponsors or partner organisations.

Rather, this case study documents the existence, reach, 
funding relationships and industry connections of the 
program as part of a broader investigation into fossil fuel 
industry involvement in child-centred settings. The focus 
of this report is on questions of transparency, disclosure, 
governance and oversight, including the extent to which 
industry participation in educational settings is visible to 
parents, students, educators and the wider public.

Determining whether existing safeguards, disclosure 
requirements and oversight arrangements are adequate, 
and whether any reforms are required, would benefit from 
detailed examination through a Senate Inquiry.
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CASE STUDY

Australian Earth Science Education 
(AusEarthEd)/AESE.
Australian Earth Science Education (AESE), formerly Earth 
Science Western Australia (ESWA), is a not-for-profit 
organisation that has been working with schools across WA 
since 200525. In 2020, ESWA launched Australian Earth Science 
Education (AusEarthEd), expanding its activities into New 
South Wales and the Northern Territory and delivering earth 
science education programs nationally26.

Publicly available information confirms AESE holds major 
sponsorship relationships with fossil companies Chevron27, 
Santos28 and Woodside29.

A review of multiple AESE educational resources identified 
recurring themes in the presentation of climate-related 
issues.

For example, AESE’s resource Climate Change: Australia’s 
Coasts at Risk30 provides students with a detailed overview 
of sea-level rise, coastal erosion and increasing threats 
to communities and infrastructure. The resource focuses 
primarily on the consequences of climate change and 
adaptation-related challenges. Comparatively less attention 
is devoted to fossil fuel production and use, emissions 
reduction pathways, or broader mitigation strategies.

A similar pattern was identified in AESE materials addressing 
ocean acidification31. These resources explain the chemistry 
of carbon dioxide absorption in seawater and the resulting 
impacts on marine ecosystems. While fossil fuel combustion 
is referenced, discussion of the sources of rising atmospheric 
carbon dioxide concentrations and potential mitigation 
responses appears more limited.

In AESE’s Weather Disasters32 resource, students are 
introduced to the physical processes associated with 
heatwaves, floods, storms and bushfires, together with 
discussion of the role of climate change in influencing 
these events. The resource places substantial emphasis 
on climate impacts and disaster processes. Comparatively 
less attention is given to the economic, industrial and 
energy systems contributing to greenhouse gas emissions, 
or to policy and technological pathways for reducing those 
emissions.

The observations above should not be read as a criticism of 
AESE, its educators, staff, volunteers or partner organisations, 
nor as a judgment on the educational value of its programs. 
The purpose of this case study is to document the existence 
of sponsorship relationships between AusEarthEd and fossil 
fuel companies, and to illustrate how climate-related topics 
are presented within selected educational resources.

These examples are included to help identify areas that 
may warrant further public examination, including the 
transparency of industry involvement in educational settings, 
the disclosure of sponsorship arrangements, and the 
governance frameworks that apply to such relationships. 
Whether existing arrangements are appropriate, sufficient 
or in need of reform is beyond the scope of this report and 
would be more appropriately examined through a Senate 
Inquiry.

Woodside Energy promotional image illustrating the company’s involvement in STEM education initiatives directed at children and young people.  
Source: Woodside Energy, STEM Education
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Resource Industry 
Curriculum 
Integration and 
Industry-Linked 
STEM Education.
Industry-linked educational engagement extends 
beyond sponsorship and branded educational 
materials into direct participation in  
classroom-based science and STEM learning.

One example is Woodside’s 
STEM in Schools program in 
Western Australia, which involves 
volunteers delivering classroom 
science activities relating to oil 
and gas exploration.

As reported by the ABC33, one activity invited 
students aged eight and nine to model offshore 
drilling processes using bread, Vegemite and 
sprinkles while learning about oil exploration 
and extraction. Parents interviewed by the ABC 
expressed concerns about the program, including 
whether students were receiving sufficient 
information about the climate and emissions 
implications associated with fossil fuel production 
alongside the industry-focused educational 
content.34

Classroom activity from Woodside’s STEM in Schools program, using bread, Vegemite and sprinkles while learning about oil exploration and 
extraction. Source: Archived Woodside promotional video35.

Primary school students participating in a Woodside-sponsored 
STEM activity demonstrating oil and gas exploration. The image was 
published by a school social media account promoting a Woodside-
supported educational program and references a classroom activity 
developed with support from Woodside. Source: Sorrento Primary 
School Room 8 (@SorrentoPS_5_6), X (formerly Twitter), 2 May 2019.
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The BHP Pilbara Education Partnership is a 
long-running partnership between BHP and 
the Western Australian Government.36 

58%
of parents and grandparents  
support fossil fuel advertising bans.42

$30m
Approximate contribution to the 
partnership between BHP and the 
Western Australian Government.

$622m
Fuel tax credits approximately received by 
BHP entities from Australian taxpayers in 
2023-24 alone.

Operating since 2005, the Partnership spans early childhood 
programs, primary and secondary schooling, student 
support initiatives and career development activities 
across communities including Newman, Port Hedland 
and surrounding regions.37 BHP reportedly contributed 
approximately $30 million to the Partnership between 
2010 and 2024 and committed a further $12 million under a 
renewed agreement running from 2025 to 2028. 38 39

The Partnership is a “cradle-to-career” model, extending far 
beyond a conventional sponsorship or philanthropic donation. 
While the Partnership does not use this terminology, its 
activities span multiple stages of childhood and education, 
creating a continuous pathway linking early childhood 
engagement, schooling and career development between a 
mining company and children.

One Year of Public 
Subsidies, Fifteen 
Years of Presence 
in Children’s 
Institutions.

The role of industry funding in education also raises broader questions 
about public revenue, taxation and funding priorities. BHP has reportedly 
spent approximately $42 million in the Partnership since 2010. By 
comparison, BHP entities reportedly received approximately $622 million 
in fuel tax credits from Australian taxpayers in 2023–24 alone - more than 
fifteen times the value of the Partnership’s reported investment over the 
previous fifteen years.41

While fuel tax credits serve a different policy purpose, the comparison 
illustrates the scale of public financial support provided to the resources 
sector. It raises a broader question for policymakers: whether educational 
programs that currently rely on corporate sponsorship could instead 
be funded directly through public investment, reducing the need for 
commercial partnerships in schools and children’s institutions.

PARENTS BACK PUBLIC FUNDING  
OVER FOSSIL FUEL SPONSORSHIP

Polling commissioned by Comms Declare found 
that 87 per cent of parents and grandparents 
believe educational programs should be 
funded by governments rather than fossil fuel 
companies. The nationally representative 
survey of 1,019 Australians was conducted 
between 14 and 22 April 2026.

Despite being a longstanding partnership between a major 
mining company and a state government, this investigation 
was unable to identify publicly available governance 
documents outlining how the Partnership is governed, 
overseen or managed.40 The community has limited visibility 
over how decisions are made, how corporate interests are 
managed within the Partnership, or what safeguards exist to 
protect educational independence. This matters because 
transparency is a prerequisite for accountability. Without 
access to governance arrangements, neither the public 
nor policymakers can independently assess how corporate 
influence is managed within the Partnership. 

87%

23



SPONSORSHIP, 
COMMUNITY 
DEPENDENCE AND 
SOCIAL LICENCEPA

RT
 T

W
O

   
C

H
AP

TE
R

 F
O

U
R

24



Participants in a regional basketball program supported through Santos’ partnership. Source: Santos, 2024.

Many sponsorship arrangements reviewed 
throughout this investigation provide genuine 
and valuable support within under-resourced 
communities. 
Schools, sporting clubs, museums and youth organisations 
frequently operate under conditions of significant financial 
pressure and may derive substantial benefit from corporate 
support, particularly in regional areas where alternative 
funding sources are limited and public investment may be 
insufficient to meet community needs.

However, viewed collectively, these arrangements may also 
generate forms of reciprocity, institutional dependence and 
reputational alignment. It is important for governments to 
manage this, particularly in the context of children and young 
people. These arrangements may function as a form of “gift 
economy”, in which financial support generates reciprocal 
obligations, goodwill and institutional relationships that 
benefit fossil fuel companies socially and politically.43 

Importantly, sponsorship does not operate solely through 
funding. It may also operate through branding, visibility and 
repeated association with trusted community institutions 
and positive childhood experiences. Across Australia, 
fossil fuel company names and logos often appear within 
children’s sporting programs, educational initiatives, 
community events and youth activities. In some cases, fossil 
fuel companies acquire naming rights over child-centred 
programs themselves, embedding corporate identities 
within activities associated with safety, belonging, recreation 
and community participation.

The significance of these arrangements is not necessarily 
that they communicate specific messages about climate 
change or energy policy. Rather, they may contribute 
to the normalisation of fossil fuel companies as trusted 
community partners and socially beneficial institutions. 
Through repeated exposure across trusted settings, 
children and families encounter fossil fuel companies not 
primarily as contributors to climate change, but as sponsors, 
benefactors and supporters of community life.

For example, application materials for Santos community 
funding programs explicitly request that supported 
organisations demonstrate how funded activities 
will generate “awareness”, “positivity”, “goodwill” and 
reputational benefit for Santos and the oil and gas industry 
more broadly.44

This suggests that sponsorships are not operating solely as 
philanthropic arrangements but rather as structured forms 
of social licence generation and long-term reputational 
management. 

Such arrangements frequently emerge within regions 
already economically and socially shaped by fossil fuel 
extraction and industrial development. Over time, this 
may contribute to forms of institutional dependence 
and reputational insulation in which fossil fuel companies 
become embedded within trusted civic environments and 
community identity itself.
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The Santos Foundation supports early childhood education in PNG. Source: santosfoundation.org

CASE STUDY

Papua New Guinea
and Santos.

Papua New Guinea, one of Australia’s closest neighbours, 
is among the countries most vulnerable to the impacts of 
climate change. Climate and security assessments warn 
that climate change is already increasing vulnerability, 
environmental degradation and insecurity across the country, 
with significant implications for communities, livelihoods and 
future development.45

Against this backdrop, Santos identifies health and education 
as priority areas for community investment in PNG and 
states that its foundation plays “a key role in achieving the 
objectives of Santos’ community investment framework 
in PNG”. 46 47 It also has naming rights to the national sports 
stadium and sponsors sports teams.

The issue is not whether children should receive literacy 
programs and educational support. They should. The 
question is why educational opportunities for children in 
one of the world’s most climate-vulnerable countries should 
depend on programs funded by a fossil fuel company whose 
commercial activities contribute to the climate risks those 
communities face. Rather than addressing the structural 
drivers of vulnerability, such arrangements risk positioning 
corporate philanthropy as the solution to problems that fossil 
fuel development itself helps to intensify.

This dynamic risks deepening dependence while 
simultaneously strengthening the social legitimacy and 
community integration of industries associated with 
significant environmental harm.
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In 2019, Surf Life Saving Western Australia (SLSWA) and Woodside 
Energy announced a $5 million five-year naming rights partnership. Under 
this SLSWA’s long-running Nippers junior surf lifesaving program became 
known as Woodside Nippers.48 The program operates at 31 surf life 
saving clubs throughout Western Australia and involves children aged 
5–12 years.49 Woodside stated that the partnership would support more 
than 7,500 participating children annually. This funding arrangement was 
renewed in 2024.

Promotional materials describe Woodside Nippers as a community-
based activity designed to help children make friends, develop surf skills 
and build a lifelong connection to surf lifesaving. Participating children 
receive uniforms, hats, caps and equipment displaying Woodside 
branding, while the company name forms part of the program’s official 
title. This means that today, each child participating in the program is 
required to wear the logo of this gas giant on their high-vis vests and 
swim caps.50

Critics of the sponsorship have argued that the arrangement 
effectively transforms children into highly visible carriers of gas 
branding. Community campaigns opposing the partnership have 
described participating children as “walking billboards” for a 
gas company and questioned whether industries whose future 
profitability depends upon continued gas expansion should hold 
naming rights over children’s sporting and developmental programs.51 
Parents involved in the campaign have expressed concern that 
children are required to wear company branding while participating in 
activities intended to teach respect for beaches, oceans and coastal 
environments.52

Marketing and behavioural research has long recognised that 
repeated exposure to brands within positive and emotionally 
significant settings can influence attitudes and perceptions, even 
in the absence of explicit persuasive messaging.53 54 55 Within this 
context, sponsorship arrangements involving children may contribute 
to the broader normalisation of fossil fuel companies as socially 
beneficial.

$5m
Price of 2019 naming rights partnership 
between Surf Life Saving Western Australia 
(SLSWA) and Woodside Energy

31
Surf life saving clubs  
in the program

7,500
Children participating annually.

CASE STUDY

Woodside Nippers.

CASE STUDY

Woodside Nippers. Courtesy: Dump Wooside.
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The programs and partnerships identified 
throughout this report raise broader questions 
about whether existing transparency, oversight and 
accountability mechanisms are sufficient to enable 
public scrutiny of corporate involvement in  
child-centred institutions and activities.
This investigation suggests they are not.

The 2020 review of school banking programs by the 
Australian Securities and Investment Commission (ASIC) 
found that young children are “vulnerable consumers” 
being exposed to “sophisticated advertising and marketing 
tactics” with the strategic objective of “customer 
acquisition”.56

The ruling resulted in some banking programs being 
removed from schools, however other industries’ influence 
remains unchecked and the Report’s concerns about 
commercial transparency and marketing to children in 
schools have not been systematically addressed.

There is currently no comprehensive mechanism  
for knowing:

1.

2.

3.

4.

How many children are 
exposed to industry-linked 
programs; 

The commercial benefits 
corporations hope to derive 
from children-focussed 
activities; 

The cumulative effect on 
children’s understanding of 
science and climate change 
and career opportunities 
from multiple corporate 
interventions; 

The benefits and incentives 
being given to institutions that 
accept fossil fuel sponsorships. 

In many cases, publicly promoted programs provide little 
information about funding levels, governance arrangements, 
educational content or the extent of sponsor involvement. 
In other cases, the existence of partnerships was publicly 
acknowledged while key details remained inaccessible.

These challenges highlight a broader problem. Existing 
governance frameworks were largely designed to address 
conventional forms of advertising and promotion. They 
are less equipped to address influence operating through 
educational partnerships, teacher professional development, 
sponsorship arrangements, workforce pathway programs 
and long-term institutional relationships.

Significant gaps currently exist in relation to:

•	 transparency requirements;

•	 disclosure of sponsorship arrangements;

•	 independent review of curriculum-adjacent educational 
materials;

•	 conflict-of-interest safeguards; and

•	 oversight of industry involvement within trusted child-
centred institutions.

The issue is not simply whether individual programs are 
appropriate. It is whether governments, parents, educators 
and communities have sufficient visibility to assess how 
these relationships operate and whether existing safeguards 
are adequate.

Despite the scale of fossil fuel industry engagement 
identified throughout this report, there is currently no 
nationally coordinated framework capable of providing that 
assurance.

That governance gap 
warrants parliamentary 
examination.
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RECOMMENDATION 1 

Establish a Parliamentary Inquiry into  
fossil fuel industry engagement in  
child-centred settings

RECOMMENDATION 2 

Establish restrictions on fossil fuel  
advertising and sponsorship involving children 
(a national ‘Fossil Ad Ban’)

Establish a Parliamentary Inquiry into corporate 
influence, sponsorship, educational partnerships 
and governance safeguards within Australian child-
centred institutions and settings. The Inquiry should 
include, but not be limited to, examination of:

•	 the scale and nature of industry engagement 
across schools, museums, sporting organisations, 
early childhood settings and youth programs;

•	 the commercial benefits corporations aim to 
derive from children-focussed activities;

•	 The mental health and learning impacts on 
children, and their understanding of climate 
science and career opportunities after 
cumulative exposure to multiple corporate 
interventions;

•	 the benefits and incentives being given to 
institutions that accept fossil fuel sponsorships 
aimed at children

•	 the suitability of curriculum-adjacent educational 
materials distributed outside formal curriculum 
approval systems;

Legislate national restrictions on fossil fuel 
advertising, sponsorship and branded partnerships 
connected to children and young people as part 
of a broader public health and climate governance 
response, Australia-wide. This may include;

•	 fossil fuel sponsorship within schools and 
educational settings;

•	 youth sport sponsorship arrangements;
•	 branding associated with child-centred community 

infrastructure, and 
•	 partnerships involving publicly trusted institutions 

operating within developmental environments. 

•	 the adequacy of existing regulatory and 
transparency frameworks; and

•	 alternative funding models, commercial 
arrangements and transition pathways that 
would enable schools, community organisations 
and child-centred institutions to strengthen 
and diversify sponsorship and partnership 
arrangements over time.

The Inquiry should be empowered to compel 
production of documents and hear evidence from:

•	 fossil fuel companies and industry bodies;

•	 educational providers;

•	 museums and scientific institutions;

•	 schools, parent and teacher organisations;

•	 academics and researchers;

•	 community organisations;

•	 and government agencies across all jurisdictions.

Any future reforms should be informed by evidence 
regarding cumulative exposure and institutional 
influence, lessons from previous regulation of tobacco 
sponsorship and advertising, public health expertise, 
child development research, and principles of 
educational independence and institutional integrity.
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This report presents the findings of a preliminary 
investigation into publicly documented relationships 
between fossil fuel companies, related groups and child-
centred institutions, programs and educational settings.

The investigation draws on publicly available sources 
including company reports, sponsorship announcements, 
annual reports, educational resources, funding disclosures, 
media releases, parliamentary materials, Freedom of 
Information releases, publicly accessible websites and 
archived web content. This review considered more than 
1,700 evidence findings drawn from primary source materials, 
including company publications, downloaded program 
documents, grant guidelines, educational resources, 
partner organisation materials and archived webpages. The 
investigation also examined selected activities undertaken 
through industry associations and representative bodies 
where these involved educational, community or child-facing 
programs.

TRANSPARENCY, EVIDENCE GAPS AND THE 
LIMITS OF PUBLIC INFORMATION

Based on publicly available material, the investigation 
identified more than 280 fossil fuel industry-linked programs, 
partnerships, sponsorships and initiatives connected to 
children, schools, youth programs, educational institutions or 
other child-centred settings across Australia.

This figure should not be understood as a comprehensive 
national count.

Throughout the investigation, researchers encountered 
significant limitations arising from the fragmented and often 
incomplete nature of publicly available information. As a 
result, many programs could only be partially documented. 
Some information may be incomplete, outdated or subject 
to change. Relationships identified during the investigation 
may have evolved since the source material was published. 
As with any large-scale review of publicly available 
information, there remains the possibility of omissions, 
ambiguities, misclassifications or factual errors despite 
reasonable efforts to verify the evidence. This work is 
ongoing.

The investigation applied a broadly consistent methodology 
to identify and categorise programs, partnerships, 
sponsorships and initiatives based on publicly available 
evidence. In some cases, the way activities were grouped, 

1700+
Evidence findings drawn from primary source materials, 
including company publications, downloaded program 
documents, grant guidelines, educational resources, 
partner organisation materials and archived webpages.

counted or classified for the purposes of this report may 
differ from how individual companies, institutions or 
program operators describe or organise those activities 
internally. Where organisations operated multiple programs, 
efforts were made to attribute those programs to a single 
organisation. Similarly, where organisations had changed 
names, restructured or expanded their operations over 
time, programs were attributed to the current organisation 
where continuity could be reasonably established. However, 
given the complexity and limited transparency of some 
arrangements, the possibility of inadvertent duplication or 
misattribution cannot be entirely excluded.

The figures presented throughout this report should 
therefore be understood as investigative estimates rather 
than official counts reported by participating organisations.

These limitations are not merely methodological constraints; 
they are also relevant findings of the investigation itself.

The difficulty of determining the scale, reach and nature 
of industry engagement with children and young people 
reflects broader limitations in existing transparency and 
oversight arrangements. Parents, policymakers, researchers 
and the wider public currently have limited means of 
identifying, monitoring or evaluating these relationships in a 
systematic way.

INTERPRETATION AND ANALYTICAL 
JUDGEMENTS

The investigation utilised AI-assisted analysis to an extent 
in order to support the review and categorisation of large 
volumes of source material. These tools were used to assist 
researchers in identifying relevant content, organising 
evidence and extracting information from primary sources. 
Findings and conclusions remained subject to human review 
and verification.

This report contains both factual findings and analytical 
assessments. Discussion of concepts such as social licence, 
reputation-building, normalisation, educational framing, 
institutional presence and influence reflects the authors’ 
interpretation of the available evidence. 
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